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Your advert here

●●Our product: Learning Disability Today is an online magazine containing news, features and

blogs. It shares positive and innovative examples of learning disability care and empowerment
to an audience of 8,500 website readers per month and 15,000 social media followers.

●●People with learning disabilities are among the most excluded groups in society but those

who support them are arguably the most dedicated. Learning Disability Today has long been
regarded as the ‘go-to’ website for the latest information and features showcasing effective
practical support.

●●Our mission and values: By sharing ‘what good learning disability support looks like’, Learning
Disability Today supports services to improve their level of care and empowerment.

Our community of writers and readers – thought-leading professionals who work in learning
disability care, specialist journalists and experts by experience – together represent a dynamic
force for change.

Share your news

14,400 10,300 15,000
pageviews

monthly site visits

monthly social media followers

To discuss your advertising requirements please contact Graham Hoare on +44 (0) 01273 434 938 or Grahamh@pavpub.com

Where to advertise on L
DT
The Learning Disability Today website is well-established and
recognised among growing audiences concerned with learning
disability, as is the weekly email newsletter. Our targeted
channels ensure your message reaches all areas of the learning
disability sector.
You can target your audience at a particular time of day with
targeted web adverts, to ensure your message reaches the right
audience at the right time.
The news and content featured on Learning Disability Today goes out
in weekly e-newsletters that reach an audience of 4,000 contacts
who have an interest in learning disability, including professionals,
carers and students.

LDT Online

Newsletter

Homepage banner or MPU

Weekly e-newsletter

Your advert here

or
here

Moreover, all content is broadcast further afield via our social
media channels, which have a combined following of more
than 15,000 users.

9,000
twitter followers

6,000 4,000
facebook followers

Share your
news here

weekly e-newsletter audience

To discuss your advertising requirements please contact Graham Hoare on +44 (0) 01273 434 938 or Grahamh@pavpub.com

Top 5 most read articles
for 2019
Readers have been drawn to both articles about
injustice and inequalities, and articles that provide
models for how accommodations and adjustments
can be better made and in what areas. In 2020 we
plan to profile and demonstrate how professional
and family carers can be equipped to provide
greater empowerment and independence to
people with learning disabilities, in all the areas
where it is desired. We note that everyday topics
like food, hobbies etc also do well.

Top 5 most read articles for 2019

With all of the year’s most-read pieces examining how
policy and practice can improve lives - often with the
testimonies of lived experience - it’s clear there is a
hunger for constructive journalism. Whilst the often poor
support faced by autistic and learning disabled people
should be represented, we are almost always left with
the question of “where do we go from here?”.
Take a look at 2019’s most-read pieces which go some
way to address this question...
1. 5 ways that the NHS ten-year plan will improve the
care of people with learning disabilities and autism
Published only days into 2019, the NHS ten-year plan
pledges to enact a number of initiatives to provide better
quality care for learning disabled and autistic people.

From increasing investment in community support to
stopping over-medication, this news piece goes into
more detail about five ways the plan aims to deliver care
in an increasingly underfunded healthcare system.
“Over the next five years, national learning disability
improvement standards will apply to every NHS-funded
service to promote greater consistency”.
2. Why the “high/low-functioning” labels are harmful
to autistic people
Andy Burns (IndieAndy on YouTube) is an autistic
content creator who uses his experiences to create
educational videos. In this blog, he dissects why exactly
applying functioning labels to autistic people is not only
based upon often offensive - and untrue - neurotypical
assumptions, but also fails to recognise every autistic
person’s skills and challenges.
“Just because someone is unable to speak through
conventional methods, it does not mean that they have
nothing to say”.
3. Parents take Mental Capacity Act challenge to
High Court
When a child turns 18 their parents no longer have the
power to make decisions on behalf of them - this is handed
over to professionals in the name of “best interests”. Darren
Devine speaks to the three parents who challenged this
aspect of the Mental Capacity Act in the High Court.

“The starting point should be the person themselves,
who they want to support them and who they have
strong relationships with”.
4. A Beginner’s Guide to Neurodiversity
Suzanne Comberousse is a freelance autism consultant
and trainer. Here, she introduces the concept of

neurodiversity beginning with the term’s origins and
ending with reconceptualising the idea of an autistic
spectrum as being linear.
“This gives a different perspective on autism
“awareness” – is it enough, or should we be insisting on
improving accessibility for autistic and other invisibly
disabled people?”
5. Slimming World rolls out adaptations to make
weight loss clubs more accessible
A study led by the University of Sheffield in partnership
with weight-loss organisation Slimming World has found
that there are a number of barriers preventing people with
learning disabilities attending weight loss groups. This
news piece highlights how moves such as producing easyread materials and providing further training and support
to weight management consultants could make losing
weight more inclusive.
“The benefits of making weight-loss groups more
accessible are much wider than the results seen on
the scales”.
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Why advertise with LDT
LDT Audiences
Reaching the right audience

We have an increasing audience and a reputation for
quality. Through advertising with LDT, your message
will be seen by thousands of people interested in
learning disability. Our audience includes:

●●People working in the field of learning

Government
9%

School
3%

Organisation
10%

NHS
37%

disability/autism care, support, empowerment,
campaigners

●●Families of people with learning disabilities/
autism; people with autism

●●People who care about improving learning
disability services

●●Policy and practice decision makers

University
14%

Other
27%
To discuss your advertising requirements please contact Graham Hoare on +44 (0) 01273 434 938 or Grahamh@pavpub.com

LDT advertising rates an
d specifications
Online and email advertising rates for 1 month
Position

Price Specification

- all dimensions in pixels

1. Sitewide banner advert

Appears at top of all pages

£200

Desktop
Tablet
Mobile

728 x 90px
728 x 90px
320 x 100px

2. Secondary advert

Appears in the right-hand column on desktop
and above the footer for tablet

£130

Desktop
Tablet

200 x 200px
200 x 200px

3. Sponsored content package

Advertorial and MPU on category landing
page which appears in the right-hand column
on desktop and above the footer for tablet
and mobile. Includes pop-up message when
visitors first arrive at site.

£250

Desktop
Tablet
Mobile

200 x 200px
200 x 200px
200 x 200px

Your logo and/or your news to appear as part
of our newsletter.

£150

4. Weekly email sponsorship

1200 x 400px
600 x 200px

Please provide your artwork in all required sizes, so it can be displayed correctly across all devices
Some advert units can be booked weekly, please contact us for more details and pricing. Advert slots are
booked on a non-exclusive basis.
Middle page unit appears in the middle of the column on a desktop only

Additional digital
opportunities
Product video/webinar

Specially commissioned and edited video:
we will film, host and edit your product video
or webinar on our website for twelve months.
The price includes promotion in two consecutive
email newsletters for £595 per year.

Sponsored content

A sponsored article gives you the opportunity
to bring your high-quality editorial to our
readers. Your article will be featured on our
homepage and the relevant specialty pages,
and can also be pushed out via our weekly
e-newsletter. For as little as £250 we require
an article of 500 - 1000 words.
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